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NOAA FISHERIES BRAND GUIDE

NOAA Fisheries conserves, protects, and manages living marine resources

to ensure their sustainability as part of healthy marine ecosystems, afford
economic opportunities for coastal communities, and enhance the quality of life
for the American public. It is vital that both internal and external stakeholders
recognize the work of NOAA Fisheries for the services and value we provide.

Using the NOAA Fisheries Brand Guide

This document provides policy on visual and graphic elements used by NOAA Fisheries,
primarily for external marketing purposes and public distribution. The information
enclosed in this guide serves to help educate internal audiences when working with
external resources, such as third parties, constituents, agencies, and vendors, on the
requirements necessary for communication materials.

This guide, along with accompanying brand templates, provides a cohesive yet flexible
system for branded communication materials. Developing products with a consistent
look and feel plays a significant role in promoting and increasing recognition of the vital
work we do. Please note that the sample templates used within this document are just a
few examples of marketing deliverables. The same standards set forth in this document
should be applied to all marketing materials to maintain the brand’s integrity. We are all
part of NOAA Fisheries and our products should reflect that.

This is a living document and the NOAA Fisheries Communications Office will update the
guide as needed and notify you of changes to ensure you are using the most current version.

Assistance with Brand Elements

Contact your Regional Communications Council member or program communications
lead for assistance with creating communications materials. They have access to and
experience with using all the InDesign brand templates, including:

o Fact sheets

» Reports

« Brochures

 Newsletters

o Posters

« Post cards

The PowerPoint template and NOAA Fisheries logo units are available to all on the
Inside Fisheries intranet site—http://home.nmfs.noaa.gov.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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NOAA Emblem NOAA Emblem
The NOAA emblem is the primary graphic symbol for internal and external
WD ATMOSP, HE, . . . . .
communication. Proper use of the emblem will generate equity in the brand, assure
&, 70 . . . . o . . .
& 2 consistency across a variety of marketing materials, and maintain a unified image. It is
E % important that you always reproduce the NOAA emblem with consistent high quality.

g0

< The official NOAA emblem (shown left) consists of a seagull in flight within a
circular blue field, surrounded by the written identification of the National Oceanic
and Atmospheric Administration and its parent organization, the U.S. Department
of Commerce.
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Department of Commerce Seal The official NOAA emblem should never be modified in any way by deleting or

incorporating additional initials, words, or designs. When designing reports, the
Department of Commerce seal and the NOAA emblem should not appear on the

same page. Rather, the NOAA emblem should be placed on the front cover and the
Department Commerce seal can be designated on the back cover. Regardless of where
the Department of Commerce seal is placed, the words “U.S. Department of Commerce”
should always appear as part of a footer within the publication or other applicable
templates (see footer example below).

The emblem may also be used on partnership publications in the presence of other logos.

Clear Space In this case, the emblem should be the same relative size as the other logos on the page.
Do not share the emblem with external parties that might use it to show endorsement or
)( unfair preference.
QPR\O N MOSP~$ )

@

NOAA Fisheries Name

O
(o)
K4 Our formal name is the National Marine Fisheries Service, and our common name is
p<e “NOAA Fisheries” When using these outreach templates, all references to the line office
. should be NOAA Fisheries. National Marine Fisheries Service is reserved of formal
©

documents. See below for examples of when to use the common name and formal name.

Use Common Name: NOAA Fisheries Use Formal Name: National Marine Fisheries Service

o \Website e Annual reports* e Grants/contracts/agreements
e Fact sheets e Reports to Congress* e Court documents
Mlnlmum Slze e Brochures e Scientific publications e Fund transferg
e Newsletters e External correspondence/memos e Personnel actions
e e Post cards e Inter-departmental
&
f\“ ”’%% ¢ |nternal NOAA documents/memos correspondence
S 2
H % 0.75" *While annual reports and reports to Congress are considered formal documents, use “NOAA Fisheries” on the cover of every
5 § . publication as part of the logo unit and visual brand. Back covers of reports should use the formal name in the standard format
) provided as part of the report templates. Inside copy can use the formal name on first mention and then the informal name thereafter.

o, o
gy or &

The same type treatment including font and weight must be used to maintain consistency

Note: when used as part of the NOAA within the brand. We are providing several NOAA Fisheries logo units, which provide
Fisheries Logo Unit, the allowed minimum the appropriate relationships of this name to the NOAA emblem for your use.
size is reduced to 0.5"

Official Footer

The footer should appear as “U.S. Department of Commerce | National Oceanic
NOAA FISHERIES 0.5" and Atmospheric Administration | National Marine Fisheries Service” Single sheet
documents printed double-sided should have the footer on both sides.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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NOAA Fisheries Logo Unit

Note: logos not to scale.

Stacked
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FISHERIES
One Line Horizontal

& NOAA FISHERIES

One Line Horizontal Small

v NOAAFISHERIES

Two Line Horizontal
@ NOAA

FISHERIES

Two Line Horizontal Small

P
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Dark Backgrounds

Stacked

NOAA
FISHERIES

One Line Horizontal

<~ NOAAFISHERIES

One Line Horizontal Small

X"/ NOAA FISHERIES

NOAA Fisheries Logo Unit

A major component of instituting a clear and recognizable identity is to establish

a visual consistency in the materials NOAA Fisheries develops and disseminates.

Brand recognition is the major benefit of a unified voice and look-and-feel and is also

a critical part of gaining support from employees, volunteers, and constituents. The
NOAA Fisheries logo unit is comprised of the NOAA emblem and the NOAA Fisheries
logotype. The NOAA Fisheries logotype is made up of the words “NOAA Fisheries” in a
set font arrangement and must be used with the NOAA emblem.

NOAA Fisheries Logo Unit
|

= |
; NOAA
¥ FISHERIES

NOAA Emblem NOAA Fisheries Logotype

To meet standards of quality and consistency, staff and vendors should adhere to the
following NOAA Fisheries logo unit guidelines:

o The logo unit should be displayed in a prominent position on the article or document,
either on the front or back, but not on the bottom of a piece that is rarely turned over
(e.g., a ceramic mug). The standard page placement for the logo unit is the top left
hand corner or bottom right hand corner.

 Logo units are provided as final art and in the correct relationship and scale.

o The logo unit must not be altered in any way.

« To maintain the quality as well as the correct relationship between the weight and
balance of the logo, it should not be redrawn.

o The text around the NOAA emblem should be clearly visible and the use of the logo
without the text is not permitted.

o Other fonts or representations of the full name should never be used in combination
with the NOAA symbol. Only the font and relationship provided should be used.

o See section on NOAA swoosh for specific standards for reproducing the logo in print
applications with this key NOAA identifier graphic.

o Electronic artwork should be used whenever the logo is applied and is available from
the NOAA Fisheries intranet at http://home.nmfs.noaa.gov.

o The logo should relate to the other graphic elements in the layout or design. It should
be used only in positive form (i.e., dark on a white background or very light back-
ground) whenever possible. Background colors and imagery should never be so dark
or complex that they obscure or muddy the original logo.

Correct Uses

There are 5 correct uses of the NOAA Fisheries logo unit, allowing for flexibility by the
user to best fit the context and usage. The 5 uses include:

o Stacked

o One Line Horizontal

o One Line Horizontal Small

 Two Line Horizontal

» Two Line Horizontal Small

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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NOAA Fisheries Logo Units—
Sizing

Note: logos not to scale.

For sizes larger than 0.75", use the
normal version:

Q; NOAA Heigt o
: : 75"
N FISHERIES, * "™

& NOAAFISHERIES 4 feigntof

0.75" or more

For sizes less than 0.75" high, use the

small version:
”@‘ NOAA Height of
v FISHERIES less than 0.75"

& NOAAFISHERIES I L -

The minimum size for all versions of the NOAA
Fisheries logo is 0.5", as measured at the

NOAA emblem, with the exception of its use in the
PowerPoint template footer.

NOAA Fisheries Logo Unit—Incorrect Uses

Do not substitute fonts in the logo.
Do not change the logo colors.

Do not compress the logo horizontally or vertically.

Do not change the arrangement of the logo unit.

Do not use the logo unit on a background color that causes any part of the symbol or

logotype to be unreadable.

Do not use only a part of the logo unit; both elements must be used together.

Do not substitute fonts
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FISHERIES FISHERIES

Do not substitute colors

FISHERIES

Do not use on backgrounds that
make logo unit unreadable
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Do not distort

FISHERIES

Do not move elements

FISHERIES

Do not use parts of logo unit

HERIES
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NOAA FISHERIES BRAND GUIDE | February 2013

Logo Unit in Swoosh

Although the brand allows for flexibility in the placement of the logo unit, the NOAA
emblem should always be notched out of the “swoosh” that runs at the top or bottom of
all materials. Note, other logo unit variations can be used without the “swoosh” Always
maintain clear space around the logo unit (see below). Do not put the emblem too low
or too high within the space—the logo unit should be placed halfway inside the colored
swoosh (see examples at left).

Correct: Centered on Swoosh

The text around the circumference of the emblem must appear in either NOAA logo
dark blue or white and contrast well with the background color. If you are using the
emblem against a sidebar, make sure it is centered within the space.

Incorrect: Too High It is important that all parts of the logo unit be readable. For this reason, the logo unit
should not be reproduced at sizes any smaller than those specified below when placed
within the swoosh.

0 ATMOSp,
5 i,

There are no maximum size restrictions as long as the clear space requirements are met.

Placement of Logo Unit on Swoosh

Incorrect: Too Low

0.75" Minimum
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Clear Space
X = Cap height of NOAA within emblem
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Swoosh in Horizontal Documents <
When using the swoosh on horizontally )
OAA

formatted documents, the swoosh may NOAA
become excessively large if used across the A
full width of the document. In these cases,

the swoosh can be bled off the top edge:

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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How To Link Images Imagery and the NOAA Swoosh

The NOAA swoosh is included on many if not all of the NOAA Fisheries products
All of the images used in the template including the fact sheet and PowerPoint slides. The swoosh must always be used in the
are provided in the “Links” folder and primary position (at the top of page one, or on the front cover, or title slides) using the
should be correctly linked by default, but PMS 541 dark blue only. The swoosh can contain photographs as well within the dark
links may become broken if you move, blue, fading from left to right. The contents of the swoosh can be customized in InDesign
rename, or modify files. Broken links CS5 to include an image of your choosing. The NOAA Fisheries Communications Office
mean your images will be fuzzy or low can assist with image placement.

quality for printing.
Image options included in the fact sheet template:
If you see warnings in the Links palette,
select the link and click either the
“relink” icon at the bottom of the palette
for red questions marks or the “update
link” icon for yellow exclamation marks.

If your links are all up to date but images
still look rough or pixelated, check

your settings at Preferences — Display
Performance.

How To Choose
Swoosh Photos

If you wish to use a custom photo in
the swoosh, you must own the image,
or have purchased the rights to use

the image under royalty-free usage
guidelines. Horizontally formatted
photos work best in the swoosh. The
image must be 300 dpi when used at
100% size so that when printing the
newsletters, the image will maintain a
high quality and smooth finish. See page
9 for more information on how to insure
that a photo is the correct dpi.

To add custom images to the fact

sheet template:

e (o to the “cover” master page.

e Unlock the visible photo layer.

e Select the photo.

e Using the “Place” command select
your new photo.

e Verify that the new photo has the
gradient feather effect applied
correctly and is fading into the
swoosh shape.

Please send photos you want to
use in the swoosh to the NOAA
Fisheries Communications Office so
they can maintain a file of approved
swoosh images.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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Font Licensing Typefaces , N ‘
Using standardized typefaces allows for maximum readability and enhances the design

e Helvetica Neue Condensed can be of our materials. The clean and versatile typefaces shown below are to be used for print
purchased at: and online materials. Helvetica Neue and Minion are the primary typefaces for all
http://www.fonts.com/font/linotype/ professionally designed materials (Standard language extension versions). Arial Narrow
neue-helvetica/condensed-2- and Times New Roman are readily available fonts for desktop use (MS PowerPoint™,
value-pack Word, Excel, etc.).

e (Contact the NOAA Fisheries ) ) )
Communications Office if you have Fonts should not be distorted, horizontally or vertically scaled, or made 3-D. These
questions. fonts should be used by all NOAA Fisheries staff when preparing materials for printing,

presentations, and PDFs to send.

If you must keep a document “live” to share it with someone not on the NOAA Fisheries
staff, or are using NOAA Fisheries Word template or NOAA Fisheries Powerpoint
template, you will find that Minion and/or Helvetica Neue may not be installed on the
computer you are using. In that case you will need to substitute the font for a default
font. The appropriate Microsoft default fonts are Times New Roman for Minion and
Arial Narrow for the Helvetica Neue.

Brand Primary Fonts For Printing, Correspondence, and PDFs

Minion

Weights: Minion Regular, Minion Italic, Minion Bold, Minion Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Helvetica Neue Condensed Std*

Weights: 37 Thin Condensed, 37 Thin Condensed Oblique, 57 Condensed,
57 Condensed Oblique, 77 Bold Condensed, 77 Bold Condensed Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

1234567890

Brand “Default” Fonts For Shared Files and Files Used
Outside of NOAA Fisheries

Times New Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Arial Narrow
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890

* See sidebar for details on licensing.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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Custom Colors Color Specifications
The NOAA Fisheries logo unit uses two PMS colors:

We have provided a wide range of colors
to achieve many visual results and feel
confident that you can find an acceptable
color within the brand. We would strongly
advise that you try out the brand colors
first. If you feel you are not achieving
acceptable results, then please contact
the NOAA Fisheries Communications

B dark blue (Reflex blue) and [l light blue (Process blue). These colors are reserved for
just the NOAA emblem and NOAA Fisheries logo unit.

The preferred background is bright white or a light color. There should always be
sufficient contrast between the background and the logo so that it is easily readable. The
logo can be used against a very dark background and a reversed version is available.

Office for guidance and direction and/or NOAA Logo Pantone CMYK RGB WEB

approval regarding a custom color. Colors C M Y K R . G . B | HEXVALUE
NOAA Logo Dk. bive [l 100 73 0 2 | 0 8 164 | #0054A4
NOAA Logo Lt. blue eI 100 10 © 0 © 10 | O 147 208 | #0093D0

Acceptable Swoosh and Type Color: Alternative to black and used for headlines

Type Dk. blue PMS 541 100 0 57 ¢ 0 38 | 0 : 70 i 127 | #00467F

Base Accent Colors: Used for headlines and in graphics

PMS 7407 3 34 68 8 |204 156 74 | HCCICHA
Sea green PMS 321 100 2 32 12 | 0 137 152 | #008998
Orange PMS 158 0 64 95 0 |23 113 37 | #EATI2S
Olive green PMIS 7491 43 10 83 39 | 115 133 57 | #738539
Brown PNIS 7516 9 70 92 36 |15 85 | 45 | #9C552D
Red PMS 1805 0 91 100 23 | 192 49 | 26 | #AF29E
Purple PMS 2725 77 68 0 0 | 98 91 196 | #625BC4

Supplemental Accent Colors

m 85% of Processblue | 85 8 0 8 | 38 163 215 | #26A307
Light sky blue 30%of Processblue | 30 3 0 3 | 178 222 241 | #B2DEF1
Dk. cream PMIS 7403 0 10 50 O |25 22 147 | #FFE293
Lt. cream PMS 7401 0 4 18 0 |255 242 212 | #FFF2D4

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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How To Link Images Photo Guidelines

All of the images used in the template Image Rights

are provided in the “Links” folder and For all images that you wish to use, you must own the image or have purchased the rights

should be correctly linked by default, but to use the images under royalty-free usage guidelines.

links may become broken if you move,

rename, or modify files. Broken links Printed Images

mean your images will be fuzzy or low Images for printed materials should be in CMYK color format and at least 300dpi at the

quality for printing. size it is being used. In InDesign, the dpi can be viewed by selecting the image in the
Links palette and checking “Effective PPI” See below for an example of how to calculate

If you see warnings in the Links palette, the image size in other programs.

select the link and click either the

“relink” icon at the bottom of the palette Digital Images

for red questions marks or the “update Images for materials that will not be printed, such as web-based or PowerPoint

link” icon for yellow exclamation marks. documents, should be in RGB color format and at least 72dpi at the size it is being
used. In InDesign, the dpi can be viewed by selecting the image in the Links palette and

If your links are all up to date but images checking “Effective PPI” See below for an example of how to calculate the image size in

still look rough or pixelated, check other programs.

your settings at Preferences — Display

Performance.

Printed Use Example: size of 5x7”

5" *300dpi =
1500 pixel minimum
| ]
7" *300dpi = 2100 pixel minimum
Digital Use Example: size of 5x7”
5" * 72dpi =
360 pixel minimum

77" * 72dpi = 504 pixel minimum

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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Background Photo Art Web Guidelines

Background photo art works best if is is . o .
an iconic textured image that is subdued Currently NOAA has added some elements of the new branding to the existing website
in both color and content, so as not to including new brand colors, new logo unit and background photo art. When you are
draw undue attention away from the rebuilding your website, or upgrading an existing site, it should coordinate in design,
site’s main content area. This artwork color and background photo art use to the main NOAA Fisheries website in order to
can be monochromatic in color and fade create a family feel to all NOAA Fisheries regional and division office webpages.

out to a solid color in order to keep it
solidly in the background. The artwork
should consist of actual photographic Home page

imagery that relates to the content of the i o | o M e e O
site. Schooling fish, ocean waves, sea 3@ NOAA FSHERIES Morwant Raglecal Stce
grasses, and coral are all examples of
imagery that would work in this way.

Background photo art colors should
come from the NOAA Fisheries color
family, chosen to be harmonious with the
main content area.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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Slide Layouts

Title Slide Options

Choose one of the following title slide
options, which include light and dark
backgrounds, as well as options with
images in the swoosh. It is possible
to customize images, see directions,
below right.

Sample Title

Sample Title

Sample Subhead

Sample Title  ubhea

Sample Subhead

Content Slide
The standard base for text and images.

Slid
* Listitem 1
* Listitem 2
« Listitem 3
« Listitem 4

Divider Slide Options
The template includes options for a dark
divider slide and a photo divider slide.

Divider Title

Additional Divider Information

PowerPoint Slides

Fonts

Office templates are set up to be used with Arial Narrow (see page 7 for more
information). Please keep type sizes to a minimum; three to four consistent sizes should
be enough for most presentations.

Colors
The text headers are in sea green, while the main text body is the dark blue. Use white
font on a dark background.

While we recommend keeping your presentations light on text, if you cannot avoid a text
heavy slide, you can right click and select a red or orange base accent color to highlight
key words so they stand out.

Mandatory Elements

The title slide should always include the swoosh and NOAA Fisheries logo unit as
provided on the template. These items should never be moved or modified. The NOAA
swoosh should always be in the dark blue PMS 541 and never changed to any other color.

The title page swoosh may contain images and has been set up to accommodate this
addition. The image will blend into the background color and fade on the right so that
the swoosh still maintains its visual strength and the PMS 541 will be the dominate color.
We have provided 4 alternate title slides with images. You may choose to customize the
swoosh with a more suitable image for the topic of your document (see Custom Image
instructions below).

Custom Images

To add custom images to the Powerpoint template:

o Open the provided Photoshop template.

o Place new photo in template and apply existing image mask.

« Using the “Save for Web” command, export a PNG with transparency option checked.
« In Powerpoint, use the replace background command on the desired slide and choose
your newly exported PNG file.

See page 9 for more information about photo quality.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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Sample Signature Block E-Mail
To set up a Gmail signature block, use the standard NOAA Fisheries signature template
P located at:
WOAL Fruhasai
LS. Departrosnt of Comnans
Lo
idoads
first lasi noas pow
@ NOAAFISHERIES Google Doc Signature Template Gmail Set Up
o WA Fatmems Bt Sumh —
Web WL IO e :'_""_' o I s i e ]
Fcobook ww. Inoshook comiuancastahereagey el i e k. e
Tadipr e beSer oo noeabsheres
YouTuta L R Comuancaatshene sgey

1. Click gear icon and select “Settings”

The Google Doc has options for both a long and a short
format signature block.

2. Copy and paste signature block from Google Doc
template into signature block in settings screen. Update
place holders with correct name, title, email, efc. Be
sure to change your email address in the pop-up link
editor box.

3. New emails will display the NOAA Fisheries signature.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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Bleeds in Word Files Memos, Agendas, and Other Internal Documents—Word
When you print or create PDF documents The template includes an optional subhead at the top right which can be used for short
from Word, it will always create margins headings like “Agenda,” “Schedule,” “Press Release,” “Notes,” or “Overview” to name a few
on the results. It is not possible to print examples. If the heading is long, this short heading style should not be used and instead
Word documents that bleed off the edge the head should be set in the Heading 1 style as shown in the sample document below.
of the page.
Adding Your Office Name
If you need to identify your office or Sample Agenda Sample Document
program, the template includes an
example placeholder you can modify
il \SJ NOAAFISHERIES NS/ NOAAFISHERIES

Heading Enit wis et, corperaesto consectem diat. Ut

Subhead praestrud tisit autpat, consectet veliquissi.

10:00 - 10:15 Agenda ltem Nos nonsed tet lobore velesequam veniam, veril ut eriure commy nos amconullum

Option 1 with swoosh and subhead at top right. Option 2 with horizontal logo.

Sample Document

NOAA Enit wis et, corperaesto consectem diat.

PSHINIES Ut praestrud tisit autpat, consectet veliquissi.

Nos nonsed tet lobore velesequam veniam, veril ut eriure commy nos
amconullum iriure dit erit, sequat.

‘Tummy nim zzriusto odipisi ero del dolore commolor am, quat

Deliquat. Agna conse exer adion ut venit iniat.

Te magnibh et wisl dit ute vulputpat. Duipismod essi.

Option 3 with stacked logo.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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Reusing the Templates Google Docs

The easiest way to work with this

template is to open it, select File — Plain banner: Fish banner:

Make a Copy, rename the document, and https://docs.google.com/document/d/ https://docs.google.com/document/d/1B

then edit the new document. 185nDZ_VaTZVAfnwyAPlqUFeDKH2 uakOH3Hm7bU_7nKnjzaaudfFfJfHxRN
mrmlwTxOHDxzjcjo/edit GjO-fSREi1Y/edit

If you plan to use this template a lot,

another option is to go to Format — A o o : — = RN G o b —

Paragraph Styles — Options and select L et S L E TR T Cieam = e

“Save as my default styles.” Then the ’

indents and the styles will be used by E} NOAAFISHERIES 3 NOAAFISHERIES

default everywhere.

Otherwise, to get the indents, select your
text and adjust the little blue rectangle
and triangle in the tab bar by hand until
they line up with the logo.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service
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https://docs.google.com/document/d/1Buak0H3Hm7bU_7nKnjzaaudfFfJfHxRNGj0-fSREi1Y/edit
https://docs.google.com/document/d/1Buak0H3Hm7bU_7nKnjzaaudfFfJfHxRNGj0-fSREi1Y/edit
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InDesign Tips

Changing Accent Color

e Double click the Accent Color swatch
in the Swatch palette.

e (Change to the desired brand color (see
page 8) and click “OK.

e The color will update throughout the
document automatically, including the
text styles.

Editing Master ltems

To edit items from the master page, such
as the regional identification name under
the logo or the colored sidebar, double
click the object. This will unlock the
object from the master page and allow
edits to be made.

Boxed Content

Boxes should be color shapes and not be

outlined, framed or shadowed. Boxes

can either bleed off the page or align with
margins. Boxes should not be in the same
value as the accent color used in the side

band. They can be a different value of this
color, but it is best to select another color

for boxes preferably the secondary accent
colors and not primary accent colors.

There are two box style choices (see

samples on page 15):

1. For all boxes, and especially ones that
contain large amounts of text, you can
use a light percentage of the main
accent color that is a different value
from the band color, or one of the light
supplemental colors (creams and light
blue). The box value should be light
enough so that black or dark blue text
is readable.

2. For boxes that contain small amounts
of text, like facts or quotes, you can
make the boxes 100% of either the
main or an additional accent color, or
the dark blue head color. Use white
text for readability.

Press Ready PDFs

If submitting PDFs for printing, be sure

to create them using the “Press Ready”
setting, and check to make sure bleeds
and crop marks are included in the file.

Fact Sheet—InDesign

Sample layouts for the fact sheet are shown on the following pages of the guide. The fact
sheet template is set up for use in Adobe InDesign CS5. We recommend that you take
InDesign training to aid in your work with NOAA InDesign templates.

Grid/Columns

The fact sheet template uses a three column grid. Various combinations of columns
based on this grid are acceptable to accommodate the length and desired structure of
the text and other content. The front page should normally have one wide column of
text along with the colored side band, while subsequent pages can use one, two, or three
column text structures as shown in the samples. Column widths should always adhere to
the underlying grid structure, and the designer should choose only one structure for all
subsequent pages. We do not recommend using multiple column structures within one
document as this may look disorganized and choppy—pick a column structure that best
suits your content and stick with it.

The color band in the left-hand column is not required except on page one. This band
can be used to highlight content or images. The designer may choose to eliminate the
band on subsequent pages and place text and/or photos in that space.

We recommend page one have one wide column of text with the colored band, and in
many cases all other pages could follow this format. If required, the layout can use two
columns of text plus the band, or the colored band can be dropped and a three column
format used instead.

If document is only two pages, you can use the back page either with or without
the swoosh. If the document is longer than two pages, the back cover should use the
swoosh.

Colors

The fact sheets are two colors: the dark blue used in the swoosh and subheads and a base
accent color for the main header and side band. The side band and the main topic head,
should be in one color only. The sea green color is the default color in the template, but
you may choose from six base accent colors as shown on page 6 to change the overall
accent color. You should not mix two accent colors together on one layout. In other
words, you cannot have a red band and a sea green main head.

Object Styles

The fact sheet template includes a number of object styles for quickly creating call outs
and boxed content. Object styles are similar to Paragraph and Character styles, except
they are applied to frame and shape objects, and can be found in the Object Style Palette.

Mandatory Elements

The front page should always include the swoosh and NOAA Fisheries logo unit as
provided on the template. These items should never be moved or modified. The NOAA
swoosh should always be in the dark blue PMS 541 and never changed to any other color.

The swoosh may contain an image and has been set up to accommodate this addition.
The image will blend into the background color and fade on the right so that the swoosh
still maintains its visual strength and the PMS 541 will be the dominate color. We have
provided a number of stock images for use in the swoosh. You may choose to customize
the swoosh with a more suitable image for the topic of your document. See page 6 for
examples and specifications for choosing images.
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InDesign Tips

Layout Design

Below is a list of layout and design tips
that will help make your layout polished
and professional looking.

PAGE ONE TEXT

When adding date or other text on page
one under the NOAA Fisheries logo unit,
be sure to add one full line space before
dates and at least 5 line spaces for
other text.

PHOTO ADVICE

Images must be 300 dpi when used at

100% size so they will maintain a high

quality and smooth finish when printed.

e Less is more: Choose simple, clear,
and dynamic images and use them
sparingly. One large image on page
one should suffice, unless you need
a small inset image as a detail.
Other pages should only hold one to
two images.

e Do bleed photos: Photos work
best when they bleed off page and/
or butt the colored band edges.
This presents a cleaner look and
avoids possible odd edges when
printed on laser printers. Remember
when placing images that you may
lose some of the image when it is
printed on laser printers, so avoid
placing relevant content outside of
the margins. Accordingly, graphs,
maps, and other content driven
material should NOT bleed and
should be sized so that the image
does not extend past the outside
margins. Images with transparent
backgrounds should be set to have
a white background color so that
the colored band does not show
through them.

e Do not add outline framing or
shadows to images. If the image is
very light and you cannot see visible
image edge, then you can add a 1/2
point black rule for readability.

e Do not distort images.

Fact Sheet InDesign Sample Layouts

One column

Cover/page one

Smaller Headlines New Partnerships
to Bring Healthy Habitat Back to
North Carolina’s Cape Fear River

NOAA
FISHERIES

Sustainable
Fisheries

Recommended cover page format. Possible one column format for subsequent pages—

all pages should match this structure.

2 columns 3 column, no side band

Possible two column format for subsequent pages—
all pages should match this structure.

Possible three column format for subsequent pages—
all pages should match this structure.

Back page without swoosh Back page with swoosh
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InDesign Tips Fact Sheet InDesign Sample Layouts—Horizontal

Column Usage

The horizontal template is set up with
a four column grid. The standard layout
uses the colored side band in the first
column, with the a two column text box

Cover/page one 2 columns

Optional Topic Heading

Obore del iriure feum vent ipsum veliscil dolore te et am
zzriure tissi utetumsandre modoloboreet wisi

in the remaining three column area. For NOAA ear
pages that do not need the side band, a St

four column layout should be used.

4 columns, no side band

ey
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A Note About Word Templates

Set your expectations—it’s not easy

to work in a Word template because
things shift around as you add/replace
content. It requires patience. We do not
recommend it for print jobs, but it could
be suitable for internal communications
such as meeting agendas or
announcements.

Bleeds in Word Files

Although the template is set up showing
elements that bleed off the page, when
you print or create PDF documents from
Word, it will always create margins on
the results. It is not possible to print Word
documents that bleed off the edge of

the page.

Fact Sheet—Word

Grid/Columns

The fact sheet Word template is meant to be used in strictly a one column format, with
highlights or call outs appearing in the left-hand colored band. Text in the colored band
must be typed into text boxes and are not part of the Word document’s main text flow.

Colors

The band and the main topic head should be in one color only. The six base accent colors
on page 8 are predefined as theme colors. You should not mix two accent colors together
on one layout. In other words, you cannot have a red band and a sea green main head.
The sea green color is the default accent color in the template. If you wish to change the
accent color in the template, you will need to manually edit the header (Region name
and side band) along with the various type styles that are preset in the template for you
when you right click to select the font.

Mandatory Elements

The front page should always include the swoosh and NOAA Fisheries logo unit as
provided on the template. These items should never be moved or modified. The NOAA
swoosh should always be in the dark blue PMS 541 and never changed to any other color.

First page Subsequent pages

Optional Topic Heading

La core enim eugiam

Ore magnim

nullandren il feum aut
ut

Obore del iriure feum vent ipsum
veliscil dolore te et am zzriure tissi
utetumsandre modoloboreet wisi

FASHERIES
Sustainable
Fisheries

Ex exercipit lorer at ipit aut

vullandip eu feuguer aliquisi.

La core enim eugiam
E it versi

Ex exercipit lorer at ipit aut ex ero odolum quating

Page2

One column use on subsequent pages with additional
text box in colored band.
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Column Structure

The template grid accommodates one,
two, or three columns of text. Text can
be set up as one column or set as two
columns in two different ways: the
“standard” two column structure, and

a wider version for internal or technical
documents that have limited graphics.
The three column option should be

used sparingly for long lists of names or
appendices. No matter what your column
choice, stick with that choice throughout
the document, with the exception of the
3 column use for lists. Do not mix and
match column use.

Standard one column

Standard two column

Two wide columns and
three columns

Report—InDesign

The InDesign report template offers a tremendous amount of design flexibility, which
you will see from the thumbnails on the following sample pages. The samples are meant
to provide you with some ideas, but are certainly not all of the options available to

you. The template includes standard styles for front and back covers, inside cover, title
page, chapter or section openers, inset or boxed text, and multiple column formats. The
template allows for numerous options depending on your personal preference, level of
expertise and content requirements, and was created with both our less experienced
designers in mind as well as pro-designers. It includes easy to follow standards that are
welcomed by those without design training and the option for great flexibility, allowing
for some creative freedom within the template structure, making them acceptable to pro-
designers as well.

As always, the brand look and feel is built into these templates and it is important to
follow them to maintain the brand’s integrity. We are all part of NOAA Fisheries and
our products should reflect that. The templates do allow for customization so that
each product has distinctive elements through the use of photo, color, and page layout
options, to make sure that each product has its own individual look. We ask that you
share any template modifications with the NOAA Fisheries Communications office

to ensure we maintain brand integrity and keep examples of acceptable modifications
on hand.

Covers

Swoosh—You may choose whether to use the top or bottom swoosh and whether you
include a photo in the top swoosh. The top swoosh should always be in the dark blue,
with a gradient if you use a photo. The bottom swoosh can be in the dark blue, white or
an accent color and can be either a transparent shape over a photo or as a solid color.
Whatever accent color you choose will be the same one throughout the report.

Title—Select the accent color you want to use throughout the report for the title or use
white or dark blue for the title, depending on the background value behind the type. If
you place the title over an image, be mindful of both the content of the image behind

the title and the color of the title so that the title is always highly readable. If possible
when choosing an image, choose one that has uncomplicated imagery and colors where
the type will be placed. You can also use a screen behind the title to help make the type
more readable, but it is not required. The subtitle, if you need one, can be above or below
depending on the use. Also, don’t forget to add the date to your materials.

Photos—Please choose high-quality photos for use on the cover. See page 9 for more
information about photo quality. Your report might benefit from multiple photos on the
cover, and you can add them in a photo bar at the top or bottom of the cover, but use an
odd number (3 or 5 images). If you also choose to have a photo in the swoosh, the photo
should compliment other content on the cover. Remember less is more, so if you have

a highly complex image on the cover, and/or a series of photos within a photo bar, an
image within the swoosh is not advised.

Text
TO DO: add some tips about how to change columns, the fonts/head levels etc.
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Inside Cover Report—InDesign Cover Samples
An optional standard inside cover design
is included in the template, and can be Please note these samples are only meant to show different options for how the basic
used for various kinds of content such NOAA Fisheries logo and swoosh and the cover grid can be used—these samples do not
as: About NOAA, About NOAA Fisheries, have to be followed literally for all covers.
about specific regions, about the specific .
report, a letter, or a table of contents. The Covers with swoosh at top
background can be the dark blue, the
accent color, white, or a non-busy phOtO. @ \/
RRA L%

Two line main head
second line of main head

FY 2012

‘ FY 2012

-

Two line main head
second line of main head

Subtitle head style
FY 2012

Title Page
A standard title page design is included
in the template.

NOAA
FISHERIES

NOAA
FISHERIES

Office or region name above main head

Main head

Two line main head
second line

FY 2012

NOAR Offce of Law Enforcement

National and Division
Enforcement Priorities

oo

Back Cover
A standard back cover design is included
in the template.

Subtitle head style
Two line main head " ~ second line of main head
second line vt Subitle head style

FY 2012

NOAA
FISHERIES

Cover color transparency
When using a transparent object on the , _
cover, be mindful of how it will interact e oo
with color underneath it. Do not make B =2
objects overly transparent resulting in

muddy colors.

Subtitle head style

Two line main head
second line

FY 2012

Reversed colors

Use reversed type sparingly for
emphasis. The styles provided for
reversed usage are larger than the
regular styles for better readability.

NOAA
FISHERIES
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InDesign Tips Report—InDesign Opener Samples

Changing Accent Color

e Double click the Accent Color swatch Opener 1 Swoosh
in the Swatch palette.

e Change to the desired brand color (see
page 8) and click OK.

e The color will update throughout the
document automatically, including the
text styles.

National Priorities

National Priorities

How to Change Opener Styles

The four options for the opening spreads
are set up as different layers. Control the
opener style you want to use by using the
Layer Palette’s visibility controls.

The standard swoosh in the accent color. A photo can be
used within the swoosh following the standard guidelines
on page 6.

Editing Master ltems

To edit items from the master page, such
as the regional identification name under
the logo or the colored sidebar, double
click the object. This will unlock the
object from the master page and allow
edits to be made.

Boxed Content

Boxes should be color shapes and not be

outlined, framed, or shadowed. Boxes

can either bleed off the page or align with Sample of a swoosh with an image inside it. Sample of swoosh in a different accent color.

margins. There are two box style choices

(see samples on pages 20-22):

1. For all boxes, and especially ones
that contain large amounts of text, Opener 2 Small Swoosh
you can use a light percentage of the
main accent color, or one of the light
supplemental colors (creams and light
blue). The box value should be light
enough so that black or dark blue text
is readable.

2. For boxes that contain small amounts
of text, like facts or quotes, you can
make the boxes 100% of either the

main or an additional accent color, or

the dark blue head color. Use white A smaller swoosh for text-heavy documents. The swoosh Sample of a chapter opening on a right hand page.
text for read ability color can be in the accent color or the dark blue.

r

National Priorities National Priorities.

Press Ready PDFs

If submitting PDFs for printing, be sure

to create them using the “Press Ready”
setting, and check to make sure bleeds
and crop marks are included in the file.
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Opener 3 Box

The box can be a screen of either the dark blue or the Sample of a chapter opening on a right hand page, and
accent color, as long as the text is readable. using an accent color instead of a screen of the blue.

Opener 4 Box with Swoosh

The box can be a screen of either the dark blue or the Sample of a chapter opening on a right hand page.
accent color, as long as the text is readable.

National Priorities

Sample of box and swoosh using an accent color.

Opener for Two Wide Column Layouts

The two wide column layout uses a modified version of the four opener designs.
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Snippets Report—InDesign Text Samples
The template includes InDesign Snippets

for call outs or quotes and boxes of

various formats. To use these, use the One column text

File — Place command and select the
appropriate snippet.

Footnotes and Endnotes
Regardless of the number of columns
you are using for the text, footnotes
look best as one column under the text.
However, this can only be done on a
multicolumn layout manually. So for
example, if the text is two columns with
the footnotes in one column, if at a later
stage a footnote has to be added, all the
following footnote numbers and layout Standard two column text
will have to be adjusted manually—they
will not automatically update.

The standard two column format uses the same
structure and space as the one column format.

InDesign also does not support endnotes.
If you want to use endnotes, you will
have to create these and manage them
manually.

Wide two column text

For internal or technical documents that need a
maximum amount of space for text.

Three column text

For long lists or appendices.
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A Note About Word Templates

Set your expectations—it’s not easy

to work in a Word template because
things shift around as you add/replace
content. It requires patience. We do not
recommend it for print jobs, but it could
be suitable for internal communications
such as reports specific to leadership.

Bleeds in Word Files

Although the template is set up showing
elements that bleed off the page, when
you print or create PDF documents from
Word, it will always create margins on
the results. It is not possible to print Word
documents that bleed off the edge of

the page.

Report—Word

Cover
The cover should be created using the InDesign report cover template, but we have
provided a separate Word template for the cover that can be used if necessary.

Modifying the cover swoosh

We have provided a number of stock logo unit and swoosh graphics that can be switched
out for better readability on the cover. Select the existing unit on the Word file, use the
“Replace Image” command, and select any of these graphics.

Grid/Columns
The report Word template is meant to be used in strictly a one column format. Boxes can
be set within this column as shown in the sample below.

Colors

The six base accent colors on page 8 are predefined as theme colors. You should not mix
two accent colors together on one layout. The sea green color is the default accent color
in the template. If you wish to change the accent color in the template, you will need to
manually edit each of the various type styles that are preset in the template.

Mandatory Elements

The NOAA swoosh that appears on the first page of each section should always be in the
dark blue PMS 541 and never changed to any other color. If you do not want the swoosh
for a given section, for example on an appendix opener or a table of content pages, you
can remove it by de-selecting “Use a different first page” for the given section. Be careful
not to apply this to the entire document.

Cover Section opener page

V

Section 1 : Heading 1 : Obore del iriure feum
vent ipsum veliscil dolore te et am zzriure
tissi utetumsandre modoloboreet wisi

Subsequent pages

) il
[~y ~ P LS e i v i st s 1

Sample cover from Word. One column section opener with One column use on subsequent
swoosh. pages with additional text box in

colored band.
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Newsletter—InDesign

Sample layouts for the newsletter are shown below. The newsletter template is set

up using the fact sheet template for use in Adobe InDesign CS5, as a base. The chief
difference in the newsletter template and the fact sheet template is the page one setup
and the template is set up as spreads. Refer back to fact sheet pages in brand guide

when developing a newsletter for layout and InDesign guidance.
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Web Colors E-Newsletter
For convenience in recreating these, Two sample designs for e-newsletters are provided in Photoshop format to be used as
the web ready 9°|0r values from these guidelines for creating web ready templates in your email marketing software or service
templates are listed below: (e.g., Constant Contact, MailChimp, iContact).
Type dark blue: #00467F The template design is simple enough to accomodate services with limited template

. tools, such as Constant Contact, and can be used by manually creating a custom template
NOAA logo light blue: # 0093D0 using the supplied Photoshop files.
Light sky blue: #B2DEF1

_ Colors

Light cream: #FFF2D4 The e-newsletter uses two customizable colors: a main accent color for the header and
Dark cream: #FFE293 background, and a secondary accent color for the side band. The sideband should be in a

light enough color so that content is easy to read.
Light sea green: #D1F5F9

Background sea green: #7ACCC7 Banner photo
. Custom images can be used in the banner. Just replace the sample image with your
Background olive green: #CBDB98 new image, and be sure to set the layer mode to “Luminosity” The opacity of the photo

layer should be adjusted between 20-40% depending on the image so that the NOAA
Fisheries logo is clearly readable.

Tpliorul Ratant — v of e Apstzruion Cevar

- _
FlShNews _ Hestnratmn Review

| W il

Dptorsl St

& Two Line Head 5~ Two Line Head
NOA4 Two Line Head m T Lma Head

T
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InDesign Tips

Optional Swoosh

The optional swoosh and bar for the
interior of the brochures can be turned
on and off using the layer palette’s
visibility settings. The cover should
always have the swoosh either at the top
or the bottom.

Changing Accent Color

e Double click the Accent Color swatch
in the Swatch palette.

e Change to the desired brand color (see
page 8) and click OK.

e The color will update throughout the
document automatically, including the
text styles.

How to Change Opener Styles

The four options for the opening spreads
are set up as different layers. Control the
opener style you want to use by using the
Layer Palette’s visibility controls.

Editing Master ltems

To edit items from the master page, such
as the regional identification name under
the logo or the colored sidebar, double
click the object. This will unlock the
object from the master page and allow
edits to be made.

Brochures—InDesign

These templates are a starting point for brochure designs. The samples on the following
pages are meant to provide you with some ideas, but are certainly not all of the options
available to you. The template allows for numerous options depending on your personal
preference, level of expertise and content requirements, and was created with both our
less experienced designers in mind as well as professional designers.

Sizes

We have provided templates for two standard trifold brochure sizes (folded): 8.5x11”
and 4x9” Should you need to design other brochure sizes like a 6x9”, 5x7” or a custom
size, you will need to adjust the provided templates to fit the new sizes. The same logo
placement and layout principles will apply as well all brand color and font styles.

Folding

Consider how the content will work as the brochure is unfolded. For example, when
opening the brochure, you will see the remaining panel of the cover spread facing the
first panel of the inside text. Make sure the layout on these panels work together.

Colors

The brochure design uses two dominant colors: the dark blue used in the swoosh and
subheads and a base accent color. The sea green color is the default accent color in the
template, but you may choose from six base accent colors as shown on page 6 to change
the overall accent color. The light cream color can also be used as an additional accent.

Design Principles

Many of the same design and layout tips provided in the InDesign Fact Sheet and Report
template portions of this guide would apply to the brochure design.

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service



NOAA FISHERIES BRAND GUIDE | February 2013

Sample 8.5x11” Tri-fold Brochure

ACZ) NOAAFISHERIES

NOAA
FISHERIES

NOAA
FISHERIES -
S
“Two line main
head second line

A7) NOAAFISHERIES

Conserving and Managing our
Nation’s Resources

Consreng nd Managng Implementing
Management
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Sample 4x9” Brochures

&R,
FrP— (4
o g it
e e Z
FISHERIES

Sustainable

g Main head
* second line

Subhead Wil Go Hore

Subhead Wil Go Here

et vl et e ks

ol s oo

Implementing Management Regulations

Subhead Wil Go Here

Subhead Wil Go Here

p—

Implementing
Management
Regulations

Subhead Wil Go Here

Thesaeof domesticaly cavg s 209
sholfsh by oo commercial ising sty
pprasimatey $4.0 bitkon, making the

-agest prochcer of seatood i .

o g D e

Subhead Wil Go Here

‘Stamet. Lo fpsm dox stame,

Main heading, longer
two line version

o,
X7 NOAAFISHERIES v

NOAA
FISHERIES

Implementing
Management
Regulations

Subhead Wil Go Her
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PHOTO ADVICE Posters—InDesign
Images must be 300 dpi when used at

100% size so they will maintain a high

! " ) The InDesign poster template offers a tremendous amount of design flexibility, which
quality and smooth finish when printed.

you will see from the thumbnails on the following sample pages. The samples are meant
to provide you with some ideas, but are certainly not all of the options available to

you. These templates are a starting point for poster designs. The template allows for
numerous options depending on your personal preference, level of expertise and content
requirements, and was created with both our less experienced designers in mind as well
as pro-designers. It includes easy to follow standards that are welcomed by those without
design training and the option for great flexibility, allowing for some creative freedom
within the template structure, making them acceptable to pro-designers as well.

e Less is more: Choose simple, clear,
and dynamic images and use them
sparingly. One large, high-quality
image will often be enough for
poster use, unless you need smaller
inset images to provide more detail.
Be sure that small images are clear,
cropped well and add to the poster
content and do not distract from the
large image.

e Do not add outline framing or
shadows to images. If the image is
very light and you cannot see visible
image edge, then you can add a 1/2
point black rule for readability. Colors

e Do not distort images.

Templates are provided for 24”x36” vertical and horizontal posters. The templates consist
of a basic grid and logo units. Note that logo unit may need to be switched to a different
version for readability depending on poster content. Should you wish to create a poster
in a different size from those provided, you can adjust the templates to your desired size,
but maintain the logo unit placement and proportions, all brand colors and font use

and styles.

The poster design uses two dominant colors: the dark blue used in the swoosh and
subheads and a base accent color. The sea green color is the default accent color in the
template, but you may choose from six base accent colors as shown on page 6 to change
the overall accent color.

Sample Horizontal Grid Setup

NOAAFISHERIES Main heading of poster main heading Main heading of poster main heading

Main
Photo
Main
Photo

NOAA
FISHERIES

Sample Vertical Grid Setup

A2 NOAAFISHERIES Main heading of poster
main heading

Main heading of poster main heading Main heading of poster
main heading

Main
Photo Main

Main Photo

Photo

NOAA
FISHERIES
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Note that these photos are low resolution
“for position only” (FPO) and not to be
used as final art.

Sample Horizontal Posters

Challenges of Conservation and

Management of Anadromous

Fish in Relicensing Proceedings
. for Hydropower Projects

ACZ| NOAA FISHERIES

Challenges of Conservation and Management
of Anadromous Fish in Relicensing
Proceedings for Hydropower Projects

Challenges of Conservation and Management of Anadromous Fish
in Relicensing Proceedings for Hydropower Projects

XCZ NOAAFISHERIES ~ Conserving the Cape Fear River
for Fish and People

CAPE FEAR VER WATERSHED

s
—— - T

< X ]
i -

> #

Challenges of Conservation and
Management of Anadromous
Fish in Relicensing Proceedings
for Hydropower Projects

elicensing
dropower Projects

The . Natonal Ocanic and
Amospheric Administton's National
Marin Fishres Sevice (HNFS) and

oter foderal aencis hve statuory

ition and Management
ous Fish in Relicensing
er Projects

mospheric dministation's
e (WFS) and therfeders
espos e

V Conserving the Cape Fear River for Fish & People

NOAA
FISHERIES

Q’? NOAAFISHERIES  Challenges of Conservation and Management 2y
S + of Anadromous Fish in Relicensing.;

Proceedings Wower Projects

e
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Sample Vertical Posters

NOAAFISHERIES A7) NOAAFISHERIES

Challenges of Conservation and Management of
Anadromous Fish in Relicensing Proceedings for
Hydropower Projects

Que ra ipit as as doluptatis sit od qui te nat ut
ut planducit, sum et quaest qui as moluptas
magnima gnatiscias delicab idelique sitatur

it luptat, venim ipismodo
onsenis onse tat at.Dio cororosto dit at
er autat. Ut lutatincidunt nummod eltan eugalt,

Mtions ctetum qua, vor
gt nin i

Conserving the Cape Fear River
for Fish & People

Anew partnership to develop a large-
scale watershed act
improve migratory

in North Carolina’s Cape Fear River
watershed

Challenges of Conservation and Management
of Anadromous Fish in Relicensing
Proceedings for Hydropower Projects

CAPE FEAR RIVER
WATERSHED

Dams.

‘“ Socioeconome aeners

NOAA
FISHERIES

Challenges of Conservation and Management
of Anadromous Fish in Relicensing
Proceedings for Hydropower Projects

The US. National Oceanic and Atmospheric Administration's National Marine Fisheries Service (NMFS)
and other federal agencies have satutory responsibiity o provide resource management conditions.
forfederal hydropower lcenses isued by the Federal Energy Regulatory Commission (FERC). NMFS is
the federal trustee for anadromous fish, and ensures that these speces receive adequate safeguards
by providing appropriate protection, mitigation, enhancement, and fish passage measures for nclusion
in licenses for the dar

NOAA
FISHERIES
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This updated, easy-to-read signage for Sianage
NOAA Fisheries replaces 1987 signage gnag
guidelines, which led to signs that were

DT T Gl N Shorter facility names should be set as upper case, while longer names can be set in

upper and lower case for readability. Facility signs should always be in the base logo
colors, and only use other brand colors sparingly for directions, other buildings within a
main facility, etc.

) @) NOAA
&/ & FISHERIES

NARRAGANSETT
LABORATORY

Sign with short name set in all caps.

7N @ NOAA N @ NOAA
\I/ & FISHERIES \E/ & FISHERIES

Southwest Fisheries Southwest Fisheries
Science Center Science Center

€= Research Laboratories Research Laboratories €«

= Visitor Parking Visitor Parking -

Sign with longer name set in upper and lower case. Sign with longer name set in upper and lower case.

/ AN . M \[e).V. W NARRAGANSETT
®/ @ " FISHERIES [N CDOLEIN)]

Horizontal sign with short name set in all caps.

"-‘iru

;f‘%

1:&
ot/

@ NOAA BNt
¥ FISHERIES Science Center

Horizontal sign with longer name set in upper and lower case.
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Lesson Plan—InDesign

Sample layouts for the lesson plan are shown below. The lesson plan template is based on
the fact sheet template and includes specific styles and master page options for this use.
The template is for use in Adobe InDesign CS5. Refer back to fact sheet pages in brand
guide when developing a lesson plan layout.

Key differences in the layout of a lesson plan are:

Colors

Lesson plans should be fun and vibrant, so we encourage the use of stronger colors
although no more than three different colors should be used. The side band can be
80-100% of the accent color, with a mix of white and the dark blue for text. You can
add a second accent color, but use all colors consistently. For instance, if you choose an
accent color for the main heads and the side bands, you can use a second, strong accent
color for all boxes.

Additional Elements

The front page should have the lesson plan series title within the swoosh. The front page
can also have a table or table of contents that details specific facts about the lesson plan
(i.e. ages and materials needed). Include colorful, fun images whenever possible. Low
cost illustrations add interest and detail and can be purchased at royalty-free photo sites
such as istockphoto.com and shutterstock.com. Distinguish multiple lesson plans within
a series either with the accent color or page one image.

Cover/page one Subsequent pages

Good Catch Lesson Plan Region? | Good Catch Lesson Plan

National Science
Education Standards

Content Standard A: Science
as Inquiry.

Old MacDonald Had
a Fish Farm

Content Standard C: Life Science

Content Standard F: Science in
Personal and Social Perspectives

FISHERIES

Region?

Ocean Literacy Essential Principles
and Fundamental Concepts

eoad s repor e s e s

ot

Recommended cover page format. Possible one column format for subsequent pages—
all pages should match this structure.
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Post cards—InDesign
The post card template is simple, with options for having the swoosh and logo unit at the
top or bottom of the card.

Post card samples

B

FISHERIES = - ; FISHERIES

X’ NOAAFISHERIES

Conserving habitat for future generations

NOAA
FISHERIES

Fresh Facts. Smart Seafood.
- . Lfishwatch.gov

NOAA
FISHERIES

Fresh Facts. Smart Seafood.

www.fishwatch.gov

@ NOAAFISHERIES

Visit www.habitat.noaa.gov to:

« Leam how Habitat staff are engaged in restoration planning for the Deepwater
BP oil spill.

* See an underwater video of NOAA Administrator Dr. Jane Lubchenco diving with
NOAA restoration specialsts n the Florida Keys.

« View which fish species live in the Gulf of Mexico using the Essential Fish
Habitat Mapper v2.0.

« Locate more than 2,000 NOAA restoration projects around the country using our
Restoration Atlas.

Fresh Facts. Smart Seafood. « Stay current with habitat conservation news and updates by subscribing to our

RSS Feed.

www.fishwatch.gov « Test Your Habitat 10!

Visit www.habitat.noaa.gov to:

« Leam how Haitat staff are engaged in restoration planning for the

Y o . Deepwater BP oil spill.
Visit www.habitat.noaa.gov to: « See an underwater video of NOAA Administrator Dr. Jane
« Learn how Habitat staff are engaged in restoration planning for the Deepwater BP :::‘%':f(ce‘;s""""g with NOAA restoration specialists in the

ol spill.
* See an underwater video of NOAA Administrator Dr. Jane Lubchenco diving with
NOAA restoration specialists in the Florida Keys.
. \'I‘\Iew whlz ssh species live in the Gulf of Mexico using the Essential Fish Habitat country using our Restoration Atias.
fapper v2.0. o X o Stay current with habitat conservation news and updates by
* Locate more than 2,000 NOAA restoration projects around the country using our subscribing to our RSS Feed.
Restoration Allas. ) - « Test Your Habitat 10!
« Stay current with habitat conservation news and updates by subscribing to our
RSS Feed.
* Test Your Habitat 10!

* View which fish species live in the Gulf of Mexico using the
Essential Fish Habitat Mapper v2.0.
« Locate more than 2,000 NOAA restoration projects around the

NOAA
FISHERIES
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